INFORMATION AS A
GAME CHANGER

Comparing Quids in! Readers vs Non-
Readers: Cost of Living Outcomes
_

Our data shows that readers of Quids in! tend to have better
cost-of-living outcomes compared to non-readers.




READERS SHOWED BETTER OUTGOMES
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READERS SHOWED BETTER OUTGOMES
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READERS SHOWED REAL IMPROVEMENTS

Money Worries
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Skipping meals

HOWEVER...

Readers are not immune to
wider pressures of the crisis.

Feeling frightened,
anxious or depressed

Becoming phyically ill

Turning off heating

Readers and non-readers despite being cold

scored almost the exact same
on the following issues: am@® . inoserious

financial problems




THE VALUE OF
1ds in!
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“You don't have the
opportunity to change If you
don't know something.”

Stian Reimers




